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IndyHub Works
to Engage a Generation
Young marketing entrepreneur and Indianapolis native Brent Lyle has lived and worked in New York, Mexico
and Spain since he graduated from Ball State University in 2009. Tough competition for his hometown.
Lured back to Indianapolis by its affordability, Lyle has discovered more than reasonable apartment rents.
He has found IndyHub, an organization nurturing the next generation of creative, dynamic leaders.
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